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RON CHRISTIE:  Good morning.  It’s a personal thrill and an honor for me to have the 

opportunity to speak with you this morning.  Of all the activities that I’ve been involved 
in in my life and the things that I’ve had the opportunity to do, I think the thing that I 
cherish the most and I value the most is to be in a position where I can interact with 
people to learn and to move forward from that experience and build on that foundation 
and, again, have the opportunity to really make a meaningful difference in the world and 
it’s been a blessing for me thus far.   

 
 On behalf of all my other colleagues and my other speakers, I’d like to welcome you 
again not only to the United States but here to the University of Virginia which as I’m 
sure you’ve heard before is Mr. Jefferson’s university and as part of this being Mr. 
Jefferson’s University, President Jefferson was a very active citizen.  He was a very 
active participant but if you look on his tombstone and did anyone read his tombstone to 
you the other day?  Well, if you look at his tombstone, Jefferson really understood, as I 
said a second ago, the power of the citizen and his headstone reads not that he was the 
president of the United States but it reads “Author of the Declaration of Independence, 
of the Statute of Virginia for Religious Freedom and Father of the University of 
Virginia.”  And, again, even for being our third president, he recognized in the early part 
of the founding of our nation the involvement, the participation, the significance of 
having an active citizen and his vision of an active citizenship and an active citizenry is 
one which was echoed by subsequent presidents but I think Jefferson’s most famous 
quote as it regards and relates to the active citizen was the one where he said himself 
“every citizen must be a soldier.  This was the case with the Greeks and the Romans and 
must be that of every free state.”  I want you to think about him talking about a citizen 
being a soldier when you listen to the next two quotes from subsequent presidents as we 
get into our discussion about the active citizenry, grassroots mobilization and civic 
engagement. 
 
 Theodore Roosevelt, one of our more famous presidents, had this to say about being 
a good citizen where he said, “the first requisite of a good citizen in this republic of ours 
is that he must be able and must be willing to carry his own weight.”  So you have 
Jefferson saying that you’re a soldier that’s engaged.  You have Theodore Roosevelt 
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suggesting and saying in order to be a good citizen, you must be willing to carry your 
own weight and then, frankly, perhaps the one that’s the most poignant for me was a 
quote from President George W. Bush.  I had the distinct honor and privilege to work in 
the White House for the first four years of the administration and I was there on 
September  11th, 2001 which up to that point in our history we were thinking about how 
are we going to get tax cuts enacted, how are we going to revitalize the health care 
delivery system and then 9/11 struck and that changed all of our priorities, all of our 
commitments from sort of campaign promises to protecting the American people and 
mobilizing the American people and the office that I worked in that Chip made reference 
to was something called the USA Freedom Corps.   
 
 The USA Freedom Corps was launched in the State of the Union Address in 2002 
and during this address, the president called on all citizens of the United States to 
become active citizens and to commit to serving the country for 4000 hours or two years 
of service devoted to the country and when he stood in the House of Representatives 
well, I think one of the most poignant lines that struck me when the president was 
engaging, mobilizing Americans to action was this quote that I often use when he refers 
back to 9/11 and the challenges for America.  He said, and I’m quoting, “it was as if our 
entire country looked into a mirror and saw our better selves. We are reminded that we 
are citizens with obligations to each other, to our country, and to history and that we 
began to think less of the goods that we could accomplish and accumulate and more 
about the good that we can do.”   
 
 And so you’ve seen it from a third president the United States challenging people to 
be active soldiers and citizens and I think when you get all the way to the 43rd president 
of the United States, you realize that what Mr. Jefferson was talking about and I believe 
what Mr. Bush was talking about was that you’re rallying the armies of compassion, that 
you’re rallying the greater spirit of generosity of civic engagement and being involved in 
your community rather than being a soldier for the sake of taking up arms.  It’s a 
different type of fight.  It’s a different type of struggle, but it’s one that’s very important 
here in the United States of being an active citizen and so I wanted to use that as a 
backdrop, if you will, for our discussion this morning on grassroots mobilization and 
civic engagement and I can tell you from having worked on Capitol Hill for a member of 
Congress for almost nine years and spent four years in the White House that most of my 
career has been involved in one way, shape or form with constituents, with citizens, with 
regular folks who are looking to make a meaningful difference in the country.   
 
 There’s a former speaker of the House of Representatives from Massachusetts, Tip 
O’Neill, who died several years back, but Mr. O’Neill had a very famous expression, 
very famous quotation when he was talking about politics I think that’s very relevant to 
our discussion this morning.  Mr. O’Neill says, “all politics is local.”  “All politics is 
local.”  It’s so easy to get sort of caught up in the entire United States—how are we 
going to change the politics, how are we going to change the debate, how are we going 
to shape the focus.  Mr. O’Neill suggested that all politics is local and all politics is local 
means when you’re on Capitol Hill, when you’re seeking to get a policy change or an 
/enactment made, you’re not hitting this from a broad perspective.  If you’re from 
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Massachusetts, you’re going to members of the Massachusetts delegation, you’re talking 
to your members that are most directly relevant to where you’re from because they want 
to hear from you.  They’re not as interested in hearing from—  I guess I should confess 
my other hat, in addition to being in public service for most of my life, I’ve been a 
lobbyist and lobbyists in the United States today has turned into a term that I think that’s 
been demonized—oh, you’re a lobbyist; oh, big corporate interests and what-not, but my 
former Chief of Staff in the White House Andy Card always used to say that the most 
noble profession in Washington is that of being a lobbyist because a lobbyist is a good 
educator.  A good lobbyist is a good educator and so when you look at the “all politics is 
local” phrase of the vernacular, you recognize that an informed citizenry is one that is 
coming to Capitol Hill, going to the local levels to their politicians, to those in positions 
of power and educating them on issues of the day and laying out contrasts of if we take 
this action, here’re the good things that are going to happen and similarly, if we don’t 
take action, if we don’t mobilize or if we don’t get engaged now, here’re the 
consequences of inaction or inactivity and so while lobbyists still have a lot of sway in 
changing corporate policy and corporate direction, I think that there’s been a new 
resurgence of the power of the citizen on Capitol Hill and within the White House to 
hear voices, to hear thoughts, to hear commentary, from ordinary citizens who’ve been 
mobilized to action. 
 
 So, you say, Ron, how if you want to get involved and if you want to cut through 
the layers and you want to cut through the bureaucracy does one really make a difference 
with our policy makers and I think if you look at my analogy of rallying the armies of 
compassion, I think one of the most powerful weapons that you have for being in the 
army of compassion is the Internet.  When I worked on Capitol Hill during the entire 
1990s, the Internet was something that was still an evolution, something that was still 
evolving but with the Internet, now, of course, you have email and beforehand, it used to 
be faxes and it used to be letters coming through snail mail, if you will, that came 
through the mail of Dear Congressman, I’m very interested, I want you to vote a certain 
way.  Now, it’s email.  Now, it’s instantaneous.  Now, it’s the Internet and now it’s 
citizens who have instant access to their lawmakers and their legislators and I think if 
you’re going to look again at the toolkit or the toolbox or the weaponry, if you will, I 
would want to make sure that I have them all here, the faxes, the phone calls, the emails, 
and that the target audience is the members of Congress, that the deliverer of the 
message is ordinary citizens who’ve been mobilized and calling their leaders to action, 
calling their leaders to account, if you will, for a particular policy. 
 
 As I outlined a few moments ago, I was appointed by the President in 2002 to be the 
Deputy Director of USA Freedom Corps and what the President sought to do there was 
to unleash the spirit of the American people who wanted to get involved and engaged in 
their communities and I say unleashed, because as I said a few moments ago, it’s the 
faxes, the phone calls, the emails.  
 
 After 9/11, on September 12th, September 13th, 14th, we were flooded with millions 
of phone calls and emails and faxes of people saying I don’t want our country to get 
attacked again, I want to be actively involved in our country, I want to be actively 
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involved, what can our communities do to rally together to better make the United States 
not only a safer place to live, but a stronger and a better place to live, and he created the 
USA Freedom Corps, as I mentioned, where he had that call to service, two years or 
4000 hours, but he didn’t say that this is a government solution from the top down of the 
government.  The president sought to facilitate the ability of citizens to mobilize on their 
own to better protect their communities, to look at the needs, to assess the needs, 
evaluate the needs of their respective communities and become mobilized to action, and 
it manifested itself in the most remarkable of ways.  You had people in Bangor, Maine 
which is a very small town on the coast in Maine who were mobilizing and they had a 
citizen corps who banded together and had their own citizen patrols in the harbor to look 
after their fellow citizens, but it wasn’t just from the military perspective.  It was making 
sure that our children, we put more tutors in the school, that we had more mentors in the 
school, that we had the ability to really make more of an impact, but it wasn’t the federal 
government from a top down solution.  It was people who recognized this call to service 
and the spirit of joining together at the grassroots level to make the country a better place 
and as you look and you think about grassroots mobilization, I think that there’re two 
factors that I wanted to make sure that I gave you and they are as follows:  grassroots 
politics or grassroots constituency is trying to, one, influence people’s opinion, and, two, 
encourage people to contact policy makers and have their voices and their visions 
known, so when you look at grassroots mobilization from my perspective—I teach a 
class of strategic advocacy that Chip made reference to, both at Haverford College and 
the Graduate School for Political Management at GW, I always tell my students—one, 
you’ve got to make sure that it’s about influencing people’s opinion and not people of 
corporate America but it’s fellow citizen mobilization.  In other words, this is important 
to us.  This is important to our community.  This is important for us to take forth and 
make sure that our voices are heard because if we go to the corporate entities or if we 
just go throw a rock at the wall against the side of the House of Representatives, no 
one’s going to hear, but if we get together a groundswell of support and we get together 
a groundswell of enthusiasm, our voices not only will be heard but they’ll be listened to. 
 
 And the second, of course, once you’ve mobilized and once you’ve galvanized 
people to action and, of course, it’s making sure that the public policy officials, the 
thought leaders not only in the government but in the media have heard that call, have 
heard those concerns and are mobilized to action.  
 
 Now, I would say that in the early part of the 21st century as I mentioned with the 
power of the Internet and technology, I think that the grassroots power is now stronger 
than ever and it’s changed a lot of the way that business is conducted in Washington, 
D.C. and around the country.  Let me take a moment to look at this from the corporate 
standpoint first.   
 
 Again, I’ve been one of those evil lobbyists and one of the things that we have 
learned and one of the things that we’ve recognized is that people don’t want to hear 
from us.  I’m Ron Christie.  I represent ABC corporation and I want to go on the Hill 
and say this is important to my client.  They don’t care about that.  I don’t want to hear 
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from you, corporate entity.  I want to hear from the people that matter the most for me.  
My home district is the California 14th District.  I’m from Palo Alto, California. 
 
 Let’s look at it from a different perspective.  If you can mobilize people from 
California or mobilize people from the west, mobilize people who aren’t part of 
company ABC that Ron Christie is lobbying for, but if you’re from a third party 
advocacy group, then that member of Congress thinks to themselves, oh, my goodness, 
we have citizens who are contacting my office or meeting with my staff who’ve said this 
is something that’s of strong importance to them, for goodness sakes, I better take a 
listen to this and so what I’ve seen in Washington in the last 10 years and it’s been really 
prevalent, is the formation of third party advocacy groups and what I mean by that, take 
for example, VISA, the credit card company.  VISA has a director now of third party 
outreach and so rather than VISA saying we understand that the Congress is looking to 
regulate the credit card industry, Congress is looking to impose certain restrictions, what 
they do is they seek to go out and find different groups.  I mean, maybe it’s [Marie from] 
Relief International and they say we’d like you to step up and be an advocate on our 
behalf and talk about what raising fees for credit cards will do for your constituencies 
who happen to live in these member’s congressional district or state and talk about that 
importance so the message is coming from Marie who represents a group of constituents 
of her own, that is not coming from the big bad corporate entity and a lot of the lobbying 
shops, believe it or not, are now doing this as well where they are establishing in their 
business practice, in their business model, they’re creating a third party outreach or 
grassroots advocacy effort.   
 
 The firm that I was at last year, Navigators, as Chip mentioned, I decided to go off 
and start my own firm, but we had an entire department where our entire focus was 
grassroots mobilization and from a corporate standpoint, what did that mean?  That 
meant pushing the buttons or lighting the fire under the feet of politicians at the local 
level to make sure that they heard the message, so, for example, one of the campaigns 
that we did with a big petroleum interest was we ran very targeted commercials in their 
district at the local level.  We placed op eds, opinion editorials, and columns in their 
local papers and we had citizens who were very concerned about taxes on gasoline going 
directly to their state representatives and going directly to their representatives of 
Congress but, again, the imprint or the footprint that was heard by the policy maker was 
not the corporate interest back in Washington, D.C.  It was not a Ron Christie coming 
and knocking on their door but it was thousands of emails coordinated with thousands of 
faxes coordinated with an op ed or a columnist outreach strategy that really all the pieces 
of the puzzle fit together where they got the message when they opened their front door, 
when they opened their newspaper, when they turned on their television or their radio 
set, when they went to work, and so I think that’s one of the ways that grassroots 
mobilization is really changing the way the politics, changing the way that the dynamic 
is constructed in Washington, D.C. 
 
 And I also think one of the ways that grassroots mobilization is changing the 
American political structure is also the way that it relates to politics and we talked 
obviously about politics as it relates to policy, but it’s also politics as it relates to 
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political elections and campaigns.  Governor Dean when he ran for president several 
years back I think was the true renaissance man, if you will, of harnessing the power of 
the Internet not only to raise campaign contributions but to get people registered to vote, 
to get people to go out to rallies, to get people to engage one another to get the 
groundswell of support behind Governor Dean’s candidacy and while he ultimately lost, 
I think he laid the groundwork for the now 44th president of the United States, President 
Barack Obama.   
 
 I think President Obama revolutionized the American political landscape in two key 
ways for his path to victory.  One is that he received more solicitations, more fundraising 
dollars than anybody else using the Internet.  He might take $5.00.  he might take $10.00 
from someone, so it wasn’t the big corporate contributions but he was mobilizing 
millions of people who had never given money, students, people who thought do I want 
to give money to a politician, because he used the Internet to harness a lot of people to 
influence their opinion, to mobilize them to action and to get them to donate to his 
campaign, and now you see, which I think is fascinating to me, now you see the 
president utilizing his database that he had as a candidate and now what he wants to do is 
utilize those same email addresses, those same phone numbers, same contact 
information, in influence of his policy now that he’s the president and the Congress here 
in the United States has to pass what’s called the budget resolution that sets the 
framework for how the federal government will spend money by April 15th.  Well, it’s 
running into a lot of problems.  The revenues that the government was projected to 
collect wasn’t as high as originally anticipated and the president’s budget has run into 
some difficulty on Capitol Hill for people saying for goodness sakes, are we going to run 
up the deficit, can we afford this, is this the right course of action to take, so President 
Obama—   
 
 I might not necessarily agree with his strategy but I think it’s a brilliant one, is that 
he’s returned to his list and he’s sending out emails and people at the local level are 
having meetings and they’re having discussions and they’re knocking on doors now and 
they’re saying to people pass the Obama budget and when I was driving up to 
Charlottesville from Washington yesterday, I was listening to several radio ads that had 
voices of ordinary citizens who said I’m calling on Congressman fill-in-the-blank or I’m 
calling on Senator Webb, I’m urging you to call 202-224-3121 and say pass the Obama 
budget and so the grassroots movement has sort of evolved from people who are trying 
to become active and engaged in their communities to now where they’re utilizing the 
Internet and unleashing a force that is one not only to be reckoned with but I don’t think 
that we’ve seen in our lifetimes here in the States, and I would say this:  I wanted to 
speak for about 25 minutes and I’m almost at 25 minutes because I wanted to throw it 
open to you.   
 
 I wanted to make sure that we devoted half of our time together to talk about what’s 
on your mind, what you’re thinking about, sort of tricks of the trades to mobilize the 
grassroots support and civic engagement and mobilization, but I’ll leave you with this:  I 
think that, again, grassroots mobilization and civic engagement is aimed at ordinary 
citizens while you’re urging them to act or, conversely, urging government not to take a 
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certain act and it’s more effective and more profound to have citizens and to have 
organized individuals having their voices heard and going directly to the state 
lawmakers, the local lawmakers, and the officials in Washington, D.C., than it is to have 
a lobbyist who is knocking on the door because all politics is local and people want to 
hear from their constituencies and the people closest to them. 
  
 And, again, as I said at the outset, looking at Thomas Jefferson’s soldiers of the 21st 
century, these citizens, these soldiers, are now armed with the Internet, they’re armed 
with emails, they’re armed with information technology and their voices, their 
enthusiasm, their energy, is changing the way that America’s political landscape is not 
only structured but the way that people listen and engage not only with each other but 
with their government, so with that, I thank you.  I comment you for coming here and 
seeking to learn from us and to learn from each other and we can all learn together and 
now I’d like to stop talking and learn from you and hear your questions and your 
thoughts, so thank you very much for your time and attention and the floor is yours.  
[applause]  
 

__________:  __________ 
 
RON CHRISTIE:  One out of a hundred.   

 
__________:  __________ 
 
RON CHRISTIE:  Let me do this.  I want to build on the last couple of comments and do 

what you had to say about the Chambers of Commerce, but I want to answer Chip’s 
three-part question because I want to give you as much of a practical tactician sort of 
sense of how powerful the Internet is and how to use it and you cued me by saying the 
Chamber of Commerce.  I think the Internet, as I said in my more formal remarks, is 
remarkably powerful for people remaining connected here in the United States for a 
grassroots mobilization and there are a number of websites that pop up on an almost 
daily basis for people who are interested in a wide variety of topics and I’ll give you one 
specific example.   

 
  There is a very fierce battle that’s about to be waged on Capitol Hill relating to 

something called card check and on one side of the issue you have people who are 
saying people should be able to decide if they want to join a union.  They should be able 
to vote in secret.  They should be able to check the card in secret without everyone 
watching them and seeing how this is going to work out.  On the other side of the issue 
are the labor unions who say that once you have over 50% of the people who have 
decided that they want to unionize, that that should be the end of the discussion and a 
union should be a formed and so it’s a very fierce debate that’s going on between those 
who say I want my privacy, I want to be able to make that decision in private versus 
those who say we’re not taking away your privacy but it’s 50% plus 1.   

 
 Websites have sprouted up overnight on either side of the issue and they serve as a 
resource of here’s the background of information, here’s the scenario, this is what’s 
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going on on Capitol Hill and perhaps most importantly, here’s how you can get involved 
and you click on the how do I get involved one and they might say recruit 20 people, 
give us their email addresses, give us who they are so we can reach out to them more 
directly.  It might be give us a little bit of money, a financial donation.  It might be all of 
the above, but the way that people are now using the Internet, people are now using this 
technology, is that once you’ve got a list serve, once you have a number of people that 
you know are aligned for your particular issue that you’re concerned about, then you’ve 
got a database of well, okay, we are interested in card check, we have chapters in all 50 
states. Let’s see—the chairman of the committee that is most relevant to bringing this up 
is from Massachusetts.  Let’s look at our Massachusetts delegation.  Okay.  We’ve got a 
thousand people from Massachusetts.  Then you can use your email list serve to contact 
those people and say would you be interested or willing to go to Washington and let 
your voices be heard as part of this coalition and one of the things that I left out, that I’m 
remiss for not having done is to talk about the power of coalitions and to talk about the 
value of associations such as the Chamber of Commerce. 
 
 When I talked about the power of the mobilization of citizens, what you see now is 
coalitions of people of similar interests now coming together sharing their list serves, 
sharing their databases so that it’s not just the Ron Christie association but maybe it’s the 
Ron Christie and the Chip Mann coalition that are against card check and I sit down with 
Chip and say, Chip, I’ve got a thousand members, what have you got?  Chip might have 
20,000 and we might join forces and join a coalition together but you’re using the 
Internet to combine those list serves to put up websites and to call and galvanize people 
to action and I can tell you from a personal standpoint from kind of the direction that 
Chip wanted me to go in, from my lobbying practice for the last couple of years, that’s 
what we have really focused on for our grassroots mobilization.  It’s engaging coalitions.  
It’s engaging people at the ground level to form together to use information technology 
to help push the system in all the different ways that I outlined.  Is that, Chip, more along 
the lines of—   
 

__________:  __________ 
 
RON CHRISTIE:   Thank you for that and I am trying to be more tech savvy.  I’ve 

definitely got the Internet thing down and the email, but now you have Twitter, now 
you’ve got text messages, you’ve got Facebook, but there are so many different ways of 
different things that change on an almost daily basis or a monthly basis of you can link 
people or invite people to be your friends on Facebook of whatever issue it is that you’re 
trying to mobilize and I can’t say it enough.  It has been remarkable how quickly through 
information technology and the Internet that you can link up so many people of like-
minded interests but it’s the power of not just your voice and your group but several 
others and I would say that for the issues that you’re concerned about and the areas that 
you work in, I would think strongly about establishing a website or a web portal that 
explains what focus or explains what your interest is and ask those who are of like mind 
or similar opinion to join you or to contact you because—   
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 And even in the White House, we did this.  You ask people—  We set up a phone 
number, an 800 number and an email address for people who were looking for ways to 
volunteer, looking for ways to serve in their communities and we were getting tens of 
thousands of phone calls a day of I’m interested in what you’ve said about mentoring, 
I’m interested in what you’ve said about the citizen corps initiative, how can I help, and 
then we were able to route people by state and by region, so we used the power of the 
government and the power of the Internet to serve as a clearinghouse of like-minded 
constituencies and I think it worked both well in government and it worked particularly 
well in the private sector, if you will, of galvanizing support and momentum.   
 

__________:  __________ 
 
RON CHRISTIE:  And how effective do you think that is?  Given that you said, what, 90% 

of the population has a cell phone or access to a cell phone, do you think that if there 
was a flood or if there was some sort of disaster, that that disaster alert would go out and 
it would hit all the relevant folks?   
 

__________:  __________ 
 
RON CHRISTIE:  Let me turn it another way.  Do you think that obviously that if 90% of 

the folks have that access to telephone technology and you’ve got these disaster alerts 
and people can be mobilized for a terrorist attack, what-have-you, would that work from 
a civic engagement standpoint?  I mean, could you see groups using their cell phones, 
using the text messages, using that technology rather than as I think Chip was getting to, 
let’s not spend a thousand dollars for a laptop.  I mean, there’re certain areas of 
technology centers, but would the phone work to sort of blast out the messages to get 
people to come to action.  Do you think that would be an effective tool?   
 

__________:  __________ 
 
RON CHRISTIE:  Sort of tangentially from the phone, do folks utilize Blackberries in Sri 

Lanka?  Go ahead, Stewart, please.  
 

[STEWARD GAMAGE]:  __________ 
 
[RON CHRISTIE]:  So they can capture your data.  That’s pretty cool.   

 
__________:  __________ 
 
RON CHRISTIE:  Thank you, Joseph.  Thank you for that, because I think that first and 

foremost, politicians enjoy hearing from the young people more than they want to hear 
from corporate interests or people with some sort of particular constituency.  When I got 
my start in politics, I was a intern and an intern, you know, you’re still in college, you’re 
still in school, but you’re allowed to be exposed to the different aspects of the 
congressional office and helping answering mail, helping answering the phone, but also 
helping to research what the member of the Congress is going to vote on and within the 
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rubric of all politics is local, one of the things that politicians enjoy the most is hearing 
from the young people because they represent not only the next generation of voters, but 
those are the fun meetings to take.  That’s why this for me, this is a fun thing to do 
because you’re actually learning.  It’s not give me, give me, give me.  It’s someone 
who’s interested in politics, interested in getting involved and you can have more of a 
free flow of exchange as opposed to let me grease your palm or let me—  who should I 
make the campaign contribution to, so the interest right off the bat initially is they’re 
more positively inclined to talk to the young people because you have a give and take of 
information. 

 
 The second part of your question I think it’s just important to recognize that, and 
one of the things that I forgot to mention to you that I find is interesting in looking at 
technology is You Tube.  I mean, when you talk about younger people, the president of 
the United States just yesterday had a town hall meeting that was conducted entirely via 
the Internet where he had solicited people to submit their questions online, via You 
Tube, via the Internet and the president did a town hall meeting where he took those 
questions and a lot of the questions that came in were from young people who had a lot 
of concerns about health care, education and what-not, and so I think these members 
want to hear more from the younger people utilizing the technology that we’ve outlined 
and discussed because I think they also, for lack of a better way of phrasing it, they think 
it’s pretty cool.  I mean, it’s obvious that this president is very much connected to the 
Internet and very much connected to technology and that this White House, unlike the 
one that I served in, is utilizing it in ways that we haven’t and the president—   
 
 One of the things and this has never been done before, is the annual Easter Egg Roll 
on the South Lawn.  You’re going?  Did you get your tickets via the Internet?  The 
president opened up for the first time the ability for people to access the tickets for this 
through the Internet and so I guess from my perspective, of from hearing—  We sat at 
table 5 last night and if you’d come up with a position that’s counter perhaps to a 
politician that you could face the threat of abduction or you could face the threat of you 
might disappear, I think here, to the contrary, you have so many folks in the political 
spectrum who wish to hear from the young folks because they recognize you are the next 
generation and at the same time, it’s being polite, it’s being a very informed citizen and I 
guess it’s one of the things that we just so take for granted for being Americans is that 
we don’t have to worry about political persecution.  We don’t have to worry about if I go 
up to my member of Congress and say, you know what, I don’t like what you’re doing, I 
don’t like what you’re saying, I don’t like the way you’re voting, I don’t like you.  That 
member would just say, okay, well, have a nice day, versus from some of the 
conversations we had last night, I think that frankly the reaction might be a little bit 
different than have a nice day or go about your business.  You might go about your 
business and your business might not be around, so I just—   
 
 To take that question and to take that point, young people are so engaged.  I mean, I 
just cannot tell you, people in their 20s and 30s, in particular, of wanting to make that 
outreach for the government and wanting to make sure their voices are heard and this 
You Tube thing, I mean, I promise you I will figure it out one of these years and 
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Facebook, but the tools and the tactics for you to connect with people of your generation 
and connect with people to make sure that you can link yourself, those are some of the 
tools I would look at.  
 

__________:  __________ 
 
RON CHRISTIE:  I guess for us, your average congressional district has somewhere in the 

realm between 500 to 600,000 constituents and from our perspective, it doesn’t take 
much.  If you represent 500 to 600,000 people in a congressional district in the House of 
Representatives, and you’re getting a thousand phone calls or a thousand emails on an 
issue, that might be enough to trigger the early warning system for that member of 
Congress to say we’re starting to hear this, we’re getting numbers and it could be as low 
as a thousand, where it generates people to action.  I think it’s a little bit harder to 
penetrate the United States Senate with a grassroots campaign.  The Senate, as you know 
here, represents the entire state whereas in the House of Representatives, it’s done by 
population and the Senate— I don’t wish to be cynical about this, but it is easier if 
you’re getting a thousand phone calls on an issue to say, well, that’s a thousand, I 
represent the whole state, we’ll see what develops, but if you get a thousand in a 
congressional office in the House of Representatives, that’s going to have a lot more 
resonance and call people to action or think that they need to worry about something 
sooner and for the strategies and the tactics that we’ve discussed this morning, while 
they’re similar for the House and Senate, you just need greater numbers to really start to 
penetrate in the United States Senate than you would in the House of Representatives I 
think.  A question in the back and then over here.  
 

__________:  __________ 
 
RON CHRISTIE:  They can find you.   

 
__________:  __________ 
 
RON CHRISTIE:  Let me cut you off there.  You’ve sent letters.  You’ve tried to get 

engaged.  No response.  No response.  You went to a forum.  You saw said minister and 
did you say why didn’t you answer my— 
 

__________:  __________ 
 
RON CHRISTIE:  And I guess my question to you is, so do you think from your civic 

engagement and your mobilization efforts, that that had a concrete difference in 
changing that minister’s mind?   
 

__________:  __________ 
 
RON CHRISTIE:  Ah ha.  That actually sounds familiar.  It wasn’t me.   

 
__________:  __________ 
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RON CHRISTIE:  This gives me great hope and cause to believe that grassroots 

mobilization, going back to Joseph’s question or comment that perhaps people could 
ignore it.  Yeah, they could ignore it, but they could also say this is the new changing 
evolution of the way that our constituents are involved in politics and it’s bringing in a 
new order and a new—  That’s cool.   
 

__________:  __________ 
 
RON CHRISTIE:  And we started this conversation last night and here’s where I’d say I’d 

split the difference between the way that the United States has engaged its citizenry in 
using the technology and being cognizant, as you say, that not everyone has a Smart 
Phone or not everyone has a Blackberry or not everyone can go to a technology center.  
When I was working with these sorts of issues when I was on the Hill over 10 years ago, 
believe it or not, people were able to engage and to figure out who was interested in this 
subject matter by doing petitions.  I don’t know whether petition drives are something 
that have been done with you all and whether you think that would have any resonance, 
but for everything that I said about sending out a blast fax or sending out a blast email, 
10 to 15 years ago it was constituents who were going around and having individuals 
sign a petition to carry out a particular action or to sign a petition urging the government 
not to do something and then these petitions were delivered to Washington via snail mail 
and you’d open up an envelope and you might get a thousand cards or two thousand 
cards that would come out of petitions that had been signed from around your state or 
around your congressional district, so I wonder if the utilization of petitions or person-
to-person contact of [Yogi] talking to Meg talking to Chip and everyone signing up and 
then using those signatures or at least—  if you don’t want to use your name for security 
reasons, but at least let the power structure know that there are a number of people out 
there from a particular city or region or village that were concerned.  Do you think that 
would work?  
 

__________:  __________ 
 
RON CHRISTIE:  And I was going to say you can extrapolate from what you know that 

would work with the technology that you have so that you don’t hit the technology 
barriers where maybe it’s not a Blackberry or Smart Phone but it might be a cell phone 
that you can text around to and it might not be a blast fax but it might be a petition.  I 
mean, I guess I would urge you and push you to think as creatively as possible what’s 
the way to get the greatest resonance not only by volume but delivered in such a manner 
that that politician, more to your example, will say, oh, my goodness, I just can’t let this 
go by the wayside without addressing it because it represents a real concern and we can 
go back and forth via email because I know you have my card, but let’s think of ways 
not only just today but in the future of trying to bridge that technological gap.  Let’s 
think of ways [not only] for today but the future of trying to [[01:03:09 / __________] 
that technological gap.  [end of recording] 
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